devoted substantial portions of their comments in this proceeding
to arguments and allegations they have presented in MM Docket 92-
265. 1Indeed, rather than responding to any of the questions
posed in the NQOI, NRTC devoted most of its comments to its
arguments in MM Docket 92-265.

NRTC has filed a Petition for Reconsideration of the Eirst
Report and Order (lst Report) in the program access proceeding
(MM Docket 92-265), seeking review of Section 76.1002(c) (1) of
the rules because the section does not prohibit exclusive
programming contracts between all non-cable multichannel video
program distributors (MVPDs) and vertically integrated cable
programmers but only prohibits such exclusive contracts where a
cable operator is a party. USSB has programming contracts with
HBO, Showtime, and other cable programming services, with
provisions that guarantee USSB varying degrees of exclusivity
vis-a-vis USSB's competitors. DirecTv initially supported the
1st Report and the rules adopted therein; but subsequently, in a
reply pleading responsive to USSB's Opposition to NRTC's Petition
for Reconsideration, DirecTv supported NRTC.

USSB, mindful of the Commission's expressed purposes in the
NOI, will not repeat in this proceeding the issues and matters
that have already been presented to the Commission in MM Docket
92-265. The Commission should, however, consistent with its
discussion of the scope of this proceeding, strike the following
pages from DirecTv's Comments, 1, 2-13, 18-22, and NRTC's

Comments, i-iii, 3, 8-12, 20-25, 27-28. 1If those pages are not
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stricken but are given any consideration, the Commission should
consider the following specific responses®’ of USSB to the
distortions of fact, law, and issues made by DirecTv and NRTC in
this proceeding concerning matters at issue in MM Docket 92-265.

The dispute in MM Docket 92-265 is quite simply a dispute
between competitors whereby the larger competitor (DirecTv) is
attempting to neutralize the smaller competitor (USSB) by
eliminating the difference between them that ensures that the
smaller can compete. In this instance, DirecTv and its
marketer/distributor NRTC seek to invalidate contracts that USSB
has successfully negotiated with the cable programming services
of two vertically integrated cable programmers, Viacom and Time
Warner, because those contracts include varying degrees of
exclusivity protections for USSB vis-a-vis DirecTv.

Exhibit 6 hereto is a chart that recently appeared in the
July 15, 1994, issue of DBS World. The chart shows all of the
programming services that are now available on DBS. What is at
once clear i1s that DirecTv's DBS services include programming
from many more programmers than Primestar and USSB. Together
DirecTv and USSB offer far more programming choices to the
consumer than does Primestar.

What DirecTv and NRTC seek in MM Docket 92-265 is for the
Commission to revise and expand rules adopted in MM Docket 92-265

so that the programming that USSB now offers to distinguish its

"The Commission should also consider the filings in MM
Docket 92-265.
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service from DirecTv's will no longer be unique to USSB. As
discussed above, the issues in MM Docket 92-265 are beyond the
scope of this proceeding. If the Commission nevertheless
considers those issues in this proceeding, it should be clear to
the Commission, as it was to the U.S. Department of Justice, that
USSB's programming contracts are procompetitive, not
anticompetitive, and that competition will be impaired if the
Commission prohibits such contracts or their exclusivity
guarantees in MM Docket 92-265.
IV. REPLY TO NRTC'S COMMENTS

NRTC is not a DBS permittee or licensee.'™ It is a party to
a marketing arrangement with DirecTv. It is a non-profit
organization with a mission of meeting the telecommunications
needs of consumers who live in rural areas of the U.S., and is
one of several entities that provide satellite programming to
rural areas. USSB and DirecTv have already commenced a service
that will be available (as soon as there is a sufficient supply

of DSS™ equipment) to all 25 million consumers who live in the

NRTC's description in its Comments of its relationship
with DirecTv is confusing and is markedly different from
DirecTv's description in its Comments in this proceeding. NRTC
states at 5 that it has "purchase[d] satellite capacity" and at 6
that "NRTC/Hughes will operate an independent DBS delivery
system." However, to the best of USSB's knowledge, NRTC has
never been licensed and has not agreed to assume the
responsibilities of a licensee. 1In contrast to NRTC's references
to NRTC/Hughes and the NRTC/Hughes "stand-alone" DBS delivery
technology, DirecTv's Comments do not even mention NRTC until
page 8, 1in reference to its Petition for Reconsideration, and
does not discuss NRTC's involvement in DBS until page 15, where
it describes the NRTC as one of its three channels of
distribution. At page 18, DirecTv explains that "NRTC has a
marketing arrangement with DirecTv."
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rural areas of the U.S. (and everyone else in the continental
U.S.). DirecTv and USSB provide a greater variety of programming
services than most if not all cable services available to urban
or suburban Americans, and USSB offers its services at nationally
uniform packages and pricing so that all consumers benefit.

Thus, while NRTC complains of stumbling blocks that prevent
it from obtaining certain programming, the consumer has not been
denied access to programming. No agreement, understanding,
practice, or action of USSB denies any consumer, urban or rural,
access to DBS programming. The programming NRTC wants to
distribute is the programming USSB is already distributing to
consumers through the DSS™ system,'® i.e., the programming USSB
has widely publicized may be distributed by NRTC members and
affiliates through USSR's open retail policy. It is therefore
misleading of NRTC to state as it does in its Comments at iii and
11 that "full and fair access to ... DBS programming at
nondiscriminatory rates is still largely unavailable to rural
w20

Americans even at this late date.

Moreover, while USSB cannot address this statement with

respect to C-Band satellites, it is clearly and obviously false

®"NRTC contends that it has "no access whatsoever -- at any
price”" to the programming of Viacom and Time Warner. NRTC does
not acknowledge that its members and affiliates can distribute
USSB programming through USSB's open retail policy.

*“The only reason the service is unavailable is that the
DSS™ equipment is not yet nationally available. The programming
is available now.
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with respect to USSB's programming over DBS. As USSB has stated
above, its programming will be available at nationally uniform
packages and pricing. The programming will be available, all
across the continental U.S. Anyone who has a DSS™ receiver can
obtain the programming anywhere he/she is, and he/she will pay
the same prices for USSB's programming all across the county.
Thus, USSB's prices are nondiscriminatory and its programming
will be available everywhere, as NRTC knows full well.

NRTC also falsely contends that programming arrangements
USSB has with HBO and Showtime are anticompetitive and entered

into "for the specific purpose of blocking access to Time

Warner's and Viacom's programming ... by NRTC and other DBS
distributors." USSB's programming arrangements are pro-
competitive. Indeed, they ensure competition within high power

DBS. USSB did not enter into any contracts for the specific
purpose of blocking access by NRTC. Such a charge is absurd.
USSB entered into its arrangements to attract audiences to its
channels. USSB's exclusive contracts are similar to television
networks' contracts for popular programs and exclusive coverage
of live sporting events or services (g.dg., World Series, NCAA
Basketball, NFL Football). DirecTv also has exclusive contracts
for much of its programming, yet NRTC has not alleged that
DirecTv's contracts were entered intoc for the specific purpose of
blocking USSB's access to programming. USSB suspects that
DirecTv sought exclusivity for its programming for the very same

reasons that USSEB sought exclusivity for its programming -- to
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ensure that it had unigue programming to offer the consumer and
thereby to distinguish its programming from its competitor in
DBS.

NRTC also contends in this proceeding that USSB's
programming contracts with programming companies owned by Time
Warner and Viacom are contrary to program access requirements
mandated by Congress. NRTC's Petition for Reconsideration in MM
Docket 92-265 seeks reconsideration of new Section 76.1002(c) (1)
because it does not prohibit agreements such as those USSB has.
NRTC contends that the FCC's rule therefore contains a
"loophole." NRTC submits a letter dated June 15, 1994, from
eight members of Congress (which is not even reflected in the
Docket History of MM Docket 92-265) pointing out this "loophole."

Notwithstanding NRTC's letter expressing Congressional
support, there is clearly no "loophole" in the FCC's regulations,
which, as USSB has demonstrated in MM Docket 92-265, are
consistent with the 1992 Cable Act, its legislative history, and
the record in MM Docket 92-265. Attached hereto as Exhibit 7 are
copies of letters that have been submitted in MM Docket 92-265 by
Democratic and Republican members of the U.S. House and Senate
who agree with USSB that the Cable Act did not address and was
not intended to address contracts such as USSB's and that the
rules adopted by the FCC in its lst Report in MM Docket 92-265
properly implement Section 19 of the Cable Act.

NRTC also asserts, without any support whatsoever, that

The large vertically-integrated MSOs already
are exploiting the unfair competitive
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advantage granted to them by the USSB/Time

Warner/Viacom deal. They own the medium

powered "DBS" service known as "Primestar,"

and they are competing directly with the DBS

services offered by NRTC/Hughes and USSB at

101°. They have access and plan to offer the

programming of Time Warner and Viacom.

Meanwhile, NRTC/Hughes is blocked from

accessing or offering that same programming.

The USSB/Time Warner/Viacom deal makes it

impossible for NRTC/Hughes to compete with

the vertically integrated programmers on a

level playing field.
This is nonsense, and this is not the truth. As NRTC knows full
well, Viacom does not own and is not a participant in Primestar.

The programming services of Viacom subsidiaries are not offered
by Primestar. As DBS World reported on July 15, 1994, in the
chart included at Exhibit 6 hereto, even alone DirecTv offers
many more programming services than Primestar. Together DirecTv
and USSB offer a far greater variety of programming than does
Primestar.

Again without any support, NRTC also asserts that
Primestar's cable owners are able to "carve up the DBS market to
the competitive disadvantage of non-cable owned DBS providers
such as NRTC." There is nothing whatsoever to support an
assertion that "Primestar's cable owners" are carving up the DBS
market or that this is being done to the competitive disadvantage
of non-cable owned DBS providers. USSB and DirecTv are non-cable
owned DBS providers. They are not competitively disadvantaged by
being able to offer the consumer more than 150 channels of

programming from two service providers who provide distinct but



complementary programming.?!
That NRTC has nothing to support its wild claims is evident

in its Comments at 23 when NRTC simply asserts that "USSB

evidently paid an exclusivity premium for its arrangements with

1"

Time Warner and Viacom, thereby setting the baseline price....
This bold statement is without any support and leads NRTC to
further ridiculous conclusions. One of the most ridiculous
statements in NRTC's Comments is the statement that:

Through these exclusive arrangements, USSB is

now "the only deal in town"” for DBS

distribution of HBO, Showtime and the other

"exclusive" programming at 101°. Should USSB

opt for a "low volume/high margin" or "no

service/high cost" approach to DBS, the

development of the entire DBS market will be

handicapped.
NRTC Comments at 24. DirecTv has exclusivity at 101° WL for
every channel of programming it offers. DirecTv is now "the only
deal in town” for A&E, the Cartoon Network, CMT, CNBC, CNN,
Discovery, Disney, Encore, The Family Channel, CNN Headline News,
Muchmusic, TNN, Playboy, Turner Classic Movies, USA Network,
ESPN, TBS, TNT, Court TV, CSPAN, the E Channel, the Learning
Channel, The Weather Channel, The Sci-Fi Channel, and 40-50

channels of first run movies from 11 Hollywood studios.? Should

'In fact, if DirecTv were to completely duplicate the
channels offered by USSB, one of the competitive advantages of
high powered DBS (the greater variety and diversity of
programming) would be reduced.

*’DirecTv's Direct Ticket Pay Per View Guide for August 1994
invites the consumer to:

Enjoy Hollywood's hottest hits before they
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DirecTv with its 150 exclusive channels opt for a "low
volume/high margin" or "no service/high cost"™ approach to DBS,
what would happen? It is far more likely that GM/Hughes/DirecTv,
controlling the vast majority of channels available on DBS but
without any experience as a broadcaster or program provider23
would opt for a "low volume/high margin” or "no service/high
cost" approach to DBS.

NRTC continues with, "Without competitive offerings, the DBS
market cannot reach its full potential as an alternative delivery
technology serving the American public."™ As is evident above and
in Exhibit 6 hereto, DBS has not been denied competitive
offerings. The success of DBS as a competitive technology is not
dependent on the "competitive decisions of huge, vertically-
integrated cable programmers and one DBS distributor.” The
success of the DBS industry is also not dependent on whether non-
profit corporation NRTC will be able to sell programming to rural
consumers who can receive it directly from USSB at a nationally
uniform price or from NRTC members who participate in USSB's open
retail policy.

Finally, NRTC's observation that "USSB itself is apparently
intertwined with the cable industry" because Conus Communications
(Conus) and Viacom are involved in a joint venture to produce and

distribute a 24 hour news channel is nonsense. The All News

appear on HBO and Showtime....

®In contrast to GM/Hughes, USSB is controlled by a
broadcaster who been a pioneer in the broadcast industry and in
creating innovative programming and program services.
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Channel is perhaps the only service of its kind -- a programming
service that was developed for the satellite dish industry. The
service, which has been in existence for several years, was
developed for C-Band (and with DBS also ultimately in mind), not
for cable, although some cable systems dc carry the service. The
Conus~Viacom Jjoint venture does not intertwine USSR with the
cable industry. NRTC cannot transform USSB into a cable operator
or a cable company.
V. REPLY TO DIRECTV'S COMMENTS

Like NRTC, DirecTv devotes a substantial portion of its
Comments to the issues in MM Docket 92-265. Unlike NRTC, DirecTv
also responded to specific questions in the NOI. USSB has
already noted the points on which it is or is not in agreement
with DirecTv concerning DirecTv's responses to the specific
questions posed in the NOI.

While USSB is in agreement with DirecTv on several points,
the two DBS pioneers differ sharply on the intent of Section 19
of the Cable Act and the legality and effect of USSB's
programming arrangements with Viacom and Time Warner.

First and most obviously, DirecTv states in its Comments at
10 that, "[w]lhile exclusive arrangements with vertically
integrated programmers may be acceptable to the single MVPD who
happens to be favored by the cable interests, such arrangements
violate the public interest, the Cable Act, and the Commission's
Rules.” It should be noted that DirecTv has never identified a

single FCC rule that is violated by an exclusive arrangement that
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does not involve a cable operator. USSB is not a cable operator.
Section 76.1002(c) (1)-(2) of the rules specifically applies only
to cable operators. That 1s why NRTC seeks reconsideration of
the l1st Repcrt. DirecTv has never demonstrated that any other
Commission rule is violated by USSB's programming arrangements.
As USSB has previously demonstrated in MM Docket 92-265,
USSB's programming agreements do not violate the Cable Act or the
Commission's Rules and are not contrary to the public interest.
USSB has demonstrated that its programming agreements are pro-
competitive and that they promote the Commission's goals of
diversity and maximum utilization of the spectrum.
In fact, in Comments published in the Federal Register in
connection with the proposed Final Judgment in Unjited States wv.
Primestayr Partners, L.P., et al., 58 Fed. Reg. 60672, 60673-76
(November 17, 1993) ("DOJ Comments”), the U.S. Department of
Justice, Antitrust Division, specifically disputed similar
arguments raised in Comments filed by DirecTv and NRTC in
opposition to certain provisions of the proposed Final Judgment
that addressed DBS and the issue of exclusive program contracts,
stating:
The proposed Final Judgment does not
undermine the 1992 Cable Act. That statute
prohibits exclusive arrangements between
programming vendors and cable operators but
does not expressly prohibit such arrangements
between programming vendors and a non-cable
firm such as USSB.

58 Fed. Reg. at 60675 (emphasis added).

Moreover, while NRTC and DirecTv take issue with the actions
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of Judge John E. Sprizzo in the Primestar Partners proceeding,
they cannot dispute his comments on September 3, 1993, in

consideration of the proposed Final Judgment in State of New

York, et al. v, Primestar Partners L.P., et al.,, quite clearly on

the record:
Exclusive contracts are not forbidden now under the law.

See Attachment 2, Tr. 18 to USSB's "Ex Parte Response to Ex Parte
Presentation by the National Rural Telecommunications
Cooperative" filed January 24, 1994 in MM Docket 92-265. 1In that
same proceeding, the Attorneys General of 45 states and the
District of Columbia joined together in a filing, the "Plaintiff
States' Memorandum of Law in Support cof the Consent Decrees”
("States' Memorandum"), in which they stated in response to the
contentions of DirecTv and NRTC, that

The 1992 Cable Act does prohibit certain

exclusive contracts as unlawful per se and

presumes other exclusives to be

anticompetitive. See Section 628 ({(c) (2) (C)

and (D). These explicit proscriptions,

however, only apply to exclusive contracts
between vertically integrated cable

programmers and cable operators and not to
DBS operators as DirecTv suggests.
States' Memorandum at 16, n. 15.

In MM Docket 92-265, USSB has demonstrated and DirecTv has
finally acknowledged that DirecTv itself has exclusive
programming agreements and that it sought exclusivity for its
programming. Thus, DirecTv cannot seriously contend that USSB's

programming agreements are contrary to the public interest.

US5B has demonstrated that it is absolutely imperative for
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USSB to have the opportunity to differentiate and present
complementary programming if it is to be able to provide
effective competition to Hughes/DirecTv and to be an effective
competitor to cable. Because DirecTv will always control more
channel capacity than USSB, DirecTv could potentially engage in
predatory pricing practices, could creatively package its program
offerings, and could offer prices lower than USSB's for any
program services USSB and DirecTv both carry, secure in the
knowledge that DirecTv can offer the remainder of its programming
(i.e., the programming unique to DirecTv) for any price it wants
to offset any discounts it gives on the programming shared in
common. As long as one DBS service provider controls far more
channels than the other, the only way the one with fewer channels
will remain competitive is if it obtains exclusive rights to its
programming.

The U.S. Department of Justice obviously understands that
competition within DBS, for the foreseeable future, rests upon
USSB's ability to differentiate its programming. In responding
to DirecTv's/NRTC's submission in the U.S, v, Primestar Partnpners
proceeding, in which DirecTv and NRTC raised many of the same
arguments against the grants of exclusivity in USSB's programming
contracts, the Justice Department (for the Government) noted:

The effects of DirecTv's proposal on
competition among DBS providers is not
entirely clear. DirecTv will ultimately be
in a position to sell approximately 150
channels of programming, as opposed to

approximately 30 for USSB. If DirecTv were
able to offer all of the attractive
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programming that was available to USSB,
competition between DirecTv and USSB might be
impaired. DirecTv appears to understand the
need for differentiated programming between
itself and USSB as it has, the Department
understands, obtained certain exclusive
programming rights vis-a-vis USSB.

DirecTv's Comments distort not only the law but also the
facts. For example, in describing the effect USSB's programming
arrangements have had on DirecTv's ability to obtain programming,
DirecTv states in its Comments at 5 that it is barred from
obtaining "some of the most essential vertically integrated
premium program offerings, e.g., Home Box Office, Showtime, The
Move Channel, Cinemax or FLIX." Curiously, DirecTv does not
mention that it already has some of the most essential vertically
integrated premium program offerings, such as The Disney Channel
and Encore, which are premium services that compete with the
services that USSB offers.

Even more misleading is DirecTv's statement that "[allready,
the inability of DirecTv to obtain HBO and Showtime has
influenced its business plan and placed it in a riskier posture
in terms of cable competitiveness." DirecTv Comments at 19.
DirecTv explains further and "specifically" that "without the
premium class of cable services... DirecTv relies almost
exclusively on pay-per-view to satisfy customer demand for
current hit movies.”" Id. n.26. Yet DirecTv, according to its

own press releases and public statements, has secured "30 popular

cable networks"’® and premium cable programming services that

*According to the January 10, 1994, issue of Broadcasting &
Cable, at 34, USA Network finished the 1993 calendar year as the
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directly compete with USSB's programming services HBO and
Showtime.?® DirecTv offers ENCORE, an all-movie, commercial-free
entertainment service, plus its six new thematic multiplexed
movie channels.?® Obviously, DirecTv has secured popular cable
programming, attractive to consumers.

USSB cannot and will not be carrying any of the programming
services that DirecTv has secured. The inability of DirecTv to
offer Time Warner's and Viacom's programming services will not
"hobble” either of the DBS service providers as competitors to
cable, since both DBS service providers at 101° will be able to,
from the very outset of service, reach every household in the
continental U.S. -- something no cable company alone and all
cable companies together cannot accomplish. The impressive array

of programming services DirecTv has secured, see Exhibit 6

highest rated basic cable network in prime time, marking the
network's fourth consecutive year on top. DirecTv will be
carrying USA. "Close behind" was Superstation WTBS, which
finished as the most-watched network on a 24-hour basis. Id.
DirecTv will carry WTBS. The Turner Broadcasting networks
accounted for 11 of the 21 top-rated basic cable shows. Id.
DirecTv will be carrying the Turner networks. Nine of the top 21
shows of the year were on ESPN. Id. DirecTv will carry ESPN.

> It should be noted that DirecTv's 40-50 pay-per-view
movie channels will offer first run Hollywood movies before HBO
and Showtime have access to those movies. See also note 22,

sSuprg.

?*  According to press reports, ENCORE has recently been
successful in signing exclusive film licensing agreements with
studios that previously had such agreements with Showtime. For
example on October 4, 1993, Cable World reported that ENCORE had
landed an exclusive film licensing deal valued at $1 billion with
Walt Disney Studios, outbidding Showtime. Prior to securing
Disney, ENCORE had obtained exclusive rights to theatrical
releases from new Line Cinema and Universal Studies.
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hereto, belies NRTC's and DirecTv's contentions that they will be
unable to attract consumers.

DirecTv sought and secured exclusivity guarantees for its
first-run movie programming. That does not suggest that DirecTv
was forced to settle for 40-50 channels of pay-per-view but is
instead an indication of the importance of pay-per-view to
DirecTv's business plan.

Moreover, on August 3, 1994, DirecTv 1is scheduled to launch
a second satellite, DBS-2; and Hughes recently applied for
authority to construct and launch a third satellite, DBS-3. It

is obvious that GM/Hughes/DirecTv see a very promising future for

DBS.
Respectfully submitted,
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THE CLARION-L

R
“reluctant to pay s the $75O appllcatlon fee, but
the loan officer assured me I would qualify and
she locked-in a 7.75 percent interest rate for 60
days.

About a month later, the bank sent its ap-
praiser toinspect my home I asked for her busi-
ness card and appraiser’s license number, as
you often suggest, but she said she “forgot
them" at home. Stupidly, I didn't write down
her name. I gave her information about recent
sales prices of two nearby houses I knew about,
but she said she had all that information back
at her office. My current mortgage balance, at
9.25 percent interest, is about $178,000. The
two comparable sales were $242,500 and
$254,000, o [ figure my similar house is worth
about $250,000.

After three weeks I didn't hear anything from
the bank, so I phoned the loan officer. She said
my appraisal came in at only $210,000, so she
said she can’t refinance my mortgage. When [
asked for a copy of the appraisal, theloan officer
said it is “confidential.” My 60-day lock-in has
expired. What should I do? — Susan C.

A: Yours is one among dozens of similar
letters I have recently received about low ap-
praisals used by home mortgage lenders to
avoid loan lock-ins. You were ripped off by your
bank and its appraiser.

Mortgage lenders who don’t want to make a
mortgage loan, such as in your situation, be-
cause interest rates went up after the lock-in,
use low-ball appraisals to get out of having to
make the loan.

To prevent lenders taking advantage of bor-
rowers like you, every state needs a simple new
law requiring the appraiser to give a copy of
their appraisal to the borrower, regardless who
paid for the appraisal. Then you could see if the
appraiser used those comparable sales you rec-
ommended and how the appraiser arrived at
such a very low appraised market value.

Currently, many dishonest mortgage lenders
like yours are skirting federal law which re-
quires giving borrowers a copy of the appraisal
if the borrower paid for it. Lenders avoid having
to give appraisal copies to borrowers by not
charging borrowers specifically for appraisals.
However, you can be sure your $750 fee paid for
‘that low-ball appralsa]

- But don't give up. Via Federal Express (80 it
gets prompt attention) write a polite letter to
the lender’s president explaining the facts of
why the low-ball appraisat is wrong and why
your loan should be immediately approved.
Send copies to (1) the lender’ ‘s state or federal

! {2) this per’s real estate edi-
tor, and (3) your state and federal legislators,
with a handwritten suggestion for a new law re-
quiring all borrowers be given a copy of their ap-
praisals, regardless who paid for the appraisal.

Q: 1n 1960 I bought two Florida lots from
General Development. The real estate taxes
Were only $5 per year for many years. These lots
are in an undeveloped area, with no road care,
no water, no sewerage, no electricity and no
Bearby houses. The property taxes and assess-
ments are now $92 per year. I think the county
raised the taxes, 50 owners are forced not to pay
hetaxes and the county gets title to these prop-
ies for non-payment. Can I give these lots to
charity? If 8o, how do I determine their market
— Mrs. Peter P

A: 1 you can find a charity foolish
nough to accept these virtually worthless lots,
m your income tax returns you can claim a
harity gift for their fair market value.
“But hiring an appraiser to determine market
lue will cost more than the lots are worth. If
r property tax bill shows the appraised mar-
value, that should satisfy the IRS, if they
lidit you op this small item.
.

'Robert Bruss’ column appears Saturdays.
tions should be mailed to Robert Bruss,
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DirecTV beams mto Jackson

| | Dlgltal system makes

magnificent reception.
By Carole Lawes
Clarton-Ledger Busineas Writer

Minutes before 9 a.m. Friday, LeMoyne
Martin collected on a favor to become the
world’s first consumer to own a digital sat-
ellite system,

“I'm going to have to sell tickets to get
into my house tonight,” said Martin, a
Houston Rockets fan who planned to watch
the NBA finals.

Cowboy Maloney's could have sold tick-
ets to its I-55 North store. At 8:50 a.m., more
than 150 people waited in a lme that
stretched from the store’s
double glass doors past
Chuck E. Cheese’s to
Sutherland's.

They’d come to see the
18-inch satellite dish that
promised laser-disc qual-
ity pictures, compact-
disc quality sound and
175 channels of program-
ming, including pay-per-
view movies and sporting

Martin

events.

They saw a lot more:

Chipper and Nipper, RCA’s dogs.

Sales assistants in tuxedoes.

RCA, DirecTV and United States Satel-
lite Broadcasting Inc. executives with Con
Maloney, Eddie Maloney and Johnny Ma-
loney, whose family owns the chain of ap-
pliance and consumer electronics stores.

Cowboy Maloney's is one of 20 retailers
authorized to sell the system. Soon, it will
be available elsewhere in Mississippi.
Within two weeks, it will be sold in Shreve-
port, Little Rock, Tulsa and Albuequerque.

The system should be available nation-
wide by October.

In Jackson, retailers took out full-page
newspaper ads this week to tell consumers
they'd have the system. Executives from
RCA, DirecTV and USSB made the
rounds. Chipper and Nipper will be at
Sears today and at the Jackson Generals
game tonight.

RCA introduced the system in Jackson
because the city is a relatively small market
with a cross-section of urban, suburban
and rural areas and because dealers here of-
fered strong support, the company said.

That was apparent at Cowboy Maloney's
Friday.

“Everybody, warm fuzzy feelings. Every-
thing's great,” Johnny Maloney called to
staff as the store prepared to open. “Ladies
and gentlemen, what we're gelling is enter-
tainment. Make sure they know it.”

They did. In the first hour, they weren't
interested in microwaves, refrigerators or
washingmachines. In fact, they didn’t seem
to be interested in anythingbut the syster.

And 300 stuffed Chippers. The plush
pupples decorated the store, sitting on top
of television sets and shelvmg They were
sold in minutes.

“This morning, I had that man-what-if-
nobody-shows-up feeling,” said DirecTV’s
Tom Bracken.

*] cautioned our people this moring,
saying “This is not a $29.99 television set.
Don'texpect the lines,’ ” Con Maloney said.

He limited sales of the systems, and the
dogs, to one per customers. He said he had
one who’d wanted to buy 1,000 systems.

Terry Smyly, who drove from Arlington,
Ala., wanted 12.

RCA representative Dave Miles {(center),
of Parker, Colo., talks to perspective cus-
tomers Friday about the digital satellite

counties in Alabama. We've been waiting
for our shipment, but we haven’t got any,”
said Smyly, who bought the one allowed.

Louise Moss searched the crowd for a
sales assistant so she could buy a system
for a Lakeland, Fla., business friend.

“He called me a few minutes ago and
wanted me to pick one up for him. I thought
1 could come down and pick it up and go
back to work, said Moss, who also picked
up a puppy. “I'm keeping the dog

Martin didn’t have to stand in line. Ed-
die Maloney owed him.

“I sold him a couple of cars. He wanted to
be one of the first ones to get the new mod-

el,” said Martin, a Herrin-Gear Lexus sales
manager. “I said, When this comes out let
me know. "

Martin said he became interested in the
system after he bought a big-screen televi-
sion set. .

“I had it hooked up to cable, but I wasn’t
gettingthe quality I expected,” Martin said.

Sherry Cliburn of Sand Hill wasn't get-
ting much of anything.

“We don’t have cable out there,” Cliburn
said. “It is cheaper than a big satellite, and
it's easier to hide the little dish.”

At $699 and $899, the system is ider-

Barbara Gauntt/The Claricn-Ledger
system. Using an 18-inch satellite dish,
the system promises laser-disc quality
pictures with compact-disc quality sound.

DirecTV, aGM Hughes Electronics unit,
sells most of the programming. It invested
$700 million of the $1 billion. Hughes built
the two satellites that beam the program-
ming to the pizza-sized dishes.

Offerings include major cable networks
such as ESPN, CNN, USA and The Disney
Channel as well as $2.99 pay-per-view mov-
ies that start as often as every half hour.

United States Satellite Broadcasting
Inc. gells premium programming, such as
HBO, Showtime, The Movie Channel, Cin-
emax. Its line-up also includes Nickelode-
on/Nick at Nite and MTV.

With a0 many channels, it could be diffi-
cult to ﬁgure out what to watch when. ’I‘he
syshem Tud

Orblt Pubhcatlons Satellite Direct puts
out a guide similar to TV Guide. It sells for
$4.95 at Jr. Food Marts and Jitney Jungles.
It's available by subscription for $52 a year.

“We looked at this new dish coming out
and wondered whether we should start a
new magazine for it,” said Phil Swann.
“The more and more we looked at it, the
more we thought, ‘Man, this thing has in-
credible potential.”

The ies estimate 10 million con-

ably cheaper than conventional satellite
dishes, which cost about $3,000. They’re
easily hidden on a housetop: Or they can be

sumers will buy the system by the end of
the decade. “I think it’s going to be more
than that,” Swann said. “‘People hate their
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ixed-rate mortgage
jumps to 8.72%

¢ Thirty-year, fixed-rate mort-
lgages averaged 8.72 percent
\this week, up from 8,68 per-
itent last week, according to a
mational survey released by the
:iéoederal Home Loan Mortgage
1Gorp.
{1 1t was the highest since May
2, when the average was 8.77
reent. On one-year adjust-

able-rate mortgages, lenders
were askiny

an average Initial
fratc of 5.5 percentfagp from
5.56 percent last week.
- .

Thomson launches its satellite system
with expectations of sky-high revenues

W Carmel television firm
and high-tech partners
are spending $50 million
{o guarantee success

for the DSS invention.

By Jo Ellen Meyers
STAR STAFF WRITER

Thomson Consumer Electronics
and its partners ate spending $50
miilion nationally — perhaps the
most ever spent 1o launch a new
consumer ejectronics product —
to selt thelr new small satellite
television system,

And after more than a week of
heavy print and broadcast adver-
tising in central Indlana, Carmel-
based Thomson today unveils the
RCA Digital Satellte System, or
DSS, at selected retailers in its
home state.

Dubbed the “next generation of
television™ by some in the indus-
iry, DSS promises consumers a
crisper picture, clearer sqund and
greater programming chalces than
com;:nl!ona) cable or TV systems.

Thomson {s targeting di n-
tled cable-TV su‘!;gScnbcrs,sgr:xural
residentg without access to muiti-
channel  programming, or folks

who just fove televiston as iis pri-
mary customers.

The company also promises the
equipment will be adaptable to
what comes down the information
superhighway In the future —
high-definition television and the
satellite transmission of data.

“It's a deflning moment in tele-
viston,” sald Phil Swann, execu-
tive editor of Satellite Direct mag-
azine, a publication created to
serve the new DSS market.

The system Is 8 combined effort
of Thomson, which makes RCA
brands; DIRECTV, a unit of GM
Hughes Electronics; and Untted
States Satellite Broadcasting Co.,
a division of Hubbard Broadcast-
ing, DIRECTV and USSB provide
programming for the system.

DSS works by turning visual
and audio signals tnto digital zeros .
and ones for transmission fo an
184nch satefiite dish. Currently,
radio signals are beamed from
towers across the country, and
satellite dishes now on the market
are much larger.

GM Hughes has buill and
faunched one Ku-band Direct
Broadcast Satellite and plans to
launch a second in a few weeks.
When the second satellite is fully
operattynal, viewers will be able to
choose programming from at least

175 channels and, Thomson says,
they'll receive laser-disc quality

* pictures and compact-disc quality

sound. About 75 channels are
available now.
Besides the 18-Inch dish, a DSS

unit {ncludes a recefver about the

slze of a VCR and a remote con-
trol.

Compared to a monthly cable.’

TV subscription, DSS is expensive
«— it starts at $700, plus about
$70 for do-it-yourself instaliation
or about $200 to be professionally
installed.

There's also a monthly sub-
scriber fee of 8595 to $34.95,
depending on what services and

programs the viewer wants. The’

recetver comes with a smart card,
a credit-card-sized device that tells
the programmer who's ordering
what. .
Viewers can pick pay-per-view
movies for a $3 charge to watch
when they want, order out-of-mar-
ket sporting events or p: m
their recetver to lock out certain
channeis or movies with aduit rat-
tngs. .
The system, hawever, anly
picks up satellite programs, View-
ers who warit to watch local TV
stations myst switch off DSS and

5de DISH Page 2
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Star Staff Photo / Susan Plageman
THE LATEST THING: Salesman Brad Snydeg shows off tha ..

new RCA'Digital Satellite System dish’s capgbilities to infyrest-
ed customers at the H.H. Gregg store on East 96th St. Thdrsday.



Sowan said.

He said union carpenters make
1 base rate of $11.50 an hour, and
senefits bring it up to slightly un-
fer $15 an hour.

Carson said residenttal framing
rews typically have a lead car-
senter who gets 810 to 812 an
~our and three laborers who make
‘rom $6.50 to 87.50 an hour. But
ne sald total annual wages arc
srobably closer between union

and non-union carpenters be-

cause the non-union carpenters
work more steadily. -
So far. the labor shortage

4 hit home buyers in the
i:::am& Rodﬁr Hall of Hall
and House Lumber. which sup-
pltes buflders and contragtors.
sald he doesn't think it will. " ttle

“These framers will get a
more money for what they're do-

g, but it's not going to be some- - i
 mit management more flexibility

‘hing that will drive costs way
1p.” he said.

Business .
W
| The business desk is responsi-
ble for all local and national
pusiness-related news. Our
hours are 9:30 am. to 6:30 pm.
Monday to Friday. if you wish to
talk about a story, make a sug-
gestion or place an ad in this
section, please use thess num-
bers: .

Business Editor

Pamela Kigin ... 6331019

Toll free ...

633-1233

>hances are, we

vell without taking
2r, call 633-1111.

¥

LUs, Wil acoul auring the 1995
model year. B ST '
That surge is being felt in Indi-

ana. - :

The biggest growth in the state
has occurred at the Kokomo com-
plex, comprised of a transmission
plant and a casting operation. Em-
ployment stands at 6,600. up
1,600 over the past 18 months.

But Chrysler's road in Indiana
hasn't been without bumps.

At Kokomo, workers say there’s
more labor-management team-
work than in the past.

- “People realize the place could
go under,” .says Keith Dick. a
quality-assurance worker. “Most
;of them stlll take pride In their

" 'jobs. Everybody wants to build a

‘good product.” gpes

1" Hourly workers at the New Cas-
3 tle and Indianapolis plants adopt-
.'ed work rules in the 1980s. Those

‘changes drastically cut the num- -

‘ber of job classifications. The idea
was to increase efficiency and per-

{n the way workers are deployed.

. The New Castle plant nearly
closed in 1987, but the work-rule
alterations caused Chrysler to give
the plant another chance.

The Henry County facility man-
ufactures suspension components
and other parts. The same parts
are available from outside ven-
dors. )

“We have to compete for busi-
ness; we're not guaranteed busi-
ness,” says Dennis Mason, the
New Castle plant manager. I

Creses guesssany .

ST primary T A S

matic improvement in quality and
consistency thereof,” says Joseph
Phillippi, an auto analyst with
Lehman 'Brothers in. New York.
“(Chrysler Chairman Robert J.)
Eaton is staking his reputation; .
they've got to get that problem
fixed.”

In Indiana, Chrysler managers
say there is no complacency.

“Bob (Eaton) and the managers
of the company have laid out a
definite goal for the corporation,”
says Floyd, the Kokomo complex
manager. “It gives us all a com-
mon road map.”

Chrysler reports
best quarter ever

L ——————
Assoclated Pregg ™ -
| H(l:ghland Park, Mich,
er Corp. Thursday saigd
$956 million in tll;e secc:iﬁdcar::‘,f.
ter, making April-June the compa-
ny's most profitable quarter ever.

The earnings were 39.6 percent
higher than in the comparable
1993 period and marked a second
consecutive quarterly record for
Chrysler. Last quarter, the No. 3
automaker reported $938 million
in earnings.

The $956 million translates to
$2.61 a share, up from $685 mil-
Hon, or $1.86 a share, in the same
quarter a year ago.

Chrys-

DISH

Continued from Page 1

pick up those broadcast signals
with a regular antenna.

Indianapolis is the largest mar-
ket in which Thomson will sell the
product so far, and retailers say
they expect to sell out today the
hundreds of units available, In the
other five southern citles where
DSS already is on the market,
retatlers usually sold out in two
days. Thomson hasn't disclosed
how many units it had for sale in
those cites. ;

“Thomson {s forecasting the
greatest thing ever in first-year
sales, but that will depend on sup-
ply,” said Ken Beckley, executive
vice president of H.H. Gregg, the
local retatler picked by the manu-
facturer as one of the first sites in
Indianapolis to sell DSS.

No one is saying precisely how
many units will be available, but
Beckley sald his company had
hundreds to stock its Indianapolis

stores.

Stanley W. Kozlowski manager-
of DSS marketing for Thomson,
said there are enough units in the
pipeline that delays shouldn't be
greater than two or three weeks.

By the end of the year, RCA will
be making 100,000 units a
month, he said. ‘

The technology and coding for
the receiver were developed by
about 200 engineers at the Thom-
son headquarters in Indianapolis
in less than two years.

“It was the fastest development
our company has ever done, and it
was the biggest software p m
ever,” sald Michael Delss, a senfor
engineer at Thomson., -

George Bryant, director of com-
munications at Fortuna Commu-
nications, publisher of Satellite
TV Week, has a 10-foot-dlameter
dish at his home about 150 miles |
north of San Francisco.

He recently purchased the RCA
dish and said he is “flabbergasted
at how good it really is . . . and the
sound is much better.”
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‘Barbara Walters interviewed Yeltsin.
Shriver interviewed Castro.

g L ;;v
“Robe

‘- in protests against nuclear power p!

“‘anti-nuclear can

Associated Press

. Salzburg, Austria — Robert Jung
a German-born philosopher-histori:
and prominent anti-nuclear car
paigner in Europe, dled Thursday
age 81.
Friends said he died at Diakonisst
Hospital, The cause of death was n
iven, but Jungk never fully récovere
from a stroke he suffered a year ago.
- After working as a journalist, Jung
‘tncreasingly devated himself to ec
logical issues and nuclear energy. F
was the environmentalists’ candidal
for Austrian president n the 199
elections won by Thomas Klestil. |

Wwith the publication of his bog
The Atom State in 1977, Jungk b
came one of the chief exponents of
anti-nuclear movement. He took

- f"i\iar;ha O’Nei.ll_,f |

Cumberland, Ind. — Martha
© O'Neill, 52, Cumberland, a ret#
. _clintlcal sacial worker, died Thursday,
- Memorial services will be at 8:1
‘a.ni. Saturday in St. Lawrence Cathe
lic Church, Lawrence, - . K

¢ . There will be no calling. o
‘ She had been an outpatient clin
soclal worker for the Roudebush Wes
10th Street Veterans Affairs Hospita
a rehabilitation therapist for Centr:
State Hospital and a mental healt
administrator for New Castle Stat
‘Hospital. . .
Ms. O'Neill was a past presiden
and member of the board of director:

E.Bowman Hall, lo

' Services for attorney Bowman N
-Hall, 81. Indianapolis, will be private.
' There will be no calling. :
Mr. Hall died Wednesday. -

-+ A self-employed attorney, he was ar
-attorney for the town of Southpor

“froin 1962-67,

w+ Mr. Hall retired from the Alr Force
“in '1973 with the rank of major. Hi
<had served during World War II anc
“'the Korean War,

" He had also been a teacher for

Indianapolis Public Schools. i
Mr. Hall was a graduate of Eastern

T o

“Ellen Aufderheide was
“social worker 20 years

Memorial services for Ellen Laur-
_entz Aufderheide. 58, Indianapolis. a
-social worker, o
“will be at 10 f
-a.m. Saturday in [
"the Peace Chapel
-ati Crown Hill
. Cemetery.

There will be

no calling.
She urae farind
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New Satellite Launches
150-Channel ‘Skyway’

By Rita Sherrow
World Television Editor

A satellite TV dish the size of a
pizza pan instead of a hot tub is

expected to launch Tulsans on the

“information super skyway”
ginning at 9 a.m. Thursday.

That’s when direct broadcast
satellite television equipment and
services will be offered in T-Town
and five other cities.

The Digital Satellite System (an
18-inch dish, video-cassette rec-
order-sized receiver and remate
control) go on sale for a suggested
retail price of $699 at more than
30 retail stores Tulsa. Subscribers
will pay monthly programming
fees ranging from $7.95 to $34.95

er month for United States Satel-
ite Broadcasting Co. and/or
$21.95 to $29.95 for DirecTV pro-
gramming.

RCA, DirectTV and USSB are
introducing DSS which provides a
digitally retransmitted signal
straight to the subscribers’
homes. Professional installation
is available for $100-$200, said
USSB'’s Steve Blum who, with rep-
resentatives of DirecTV and
Thomson Electronics, was in
Tulsa Wednesday to conduct dem-
onstrations of the system. A self-
installation kit is also avallable
for approximately $69.95.

“We have all gotten together to
produce a satellite-TV system,
service and product that is goin,
to make 150 channels of digita
quality video, digital quality
sound available to every house-
hold in the country,'” he said
Wednesday. ““And that’s the bot-
tom line,

“What we are trying to do and
what we have come up with is a
system, a service that provides
everybody in the United States a

broad range of choices of enter-
taiment and information.”

Those choices currently include
access to 75 information and en-
terta % oh 15 ineludi
pay-per-vlew, he said.

“As we build out the system, we
will have 150 channels,” said Mi-
chael D. O’Hara, general manag-
er of DBS product management
for Thomson Consumer Electron-
ics. “It is truly national broad-
casting because it is available to
every home In America ... We're
hoping to bring Tulsans more
choice and more selection.”

All programming is provided
by Direc and USSB. DirecTV
subscribers can choose from 25-
plus channels for $21.95 per
month — ESPN, CNN, Weather
Channel, Country Music Televi-
sion, TBS, Turner Classic Movies,
Family Channel, C-SPAN, Nash-
ville Network, Headline News,
Learning Channel, Cartoon Net-
work, USA, Discovery Channel,
TNT, Sci-Fi Channel, Encore, E!,
A&E, CNBC, Court TV, Bloom-
berg Direct, MuchMusic, the Dis-
ne{Channel. plus access to direct
ticket pay-per-view and a $2.50
coupon to use for purchasing a
pay-per-view program.

A la carte services are Playboy
TV at $9.95 per month and Prime-
Time 24 for $3.95 in unserved
areas. Costs of pay-per-view
movies will be comparable to
video-store rentals, about $2.99
each, O'Hara said.

USSB subscribers also can pur-
chase monthly programmin
Fackages of the basic “essentials”

or $7.95. It includes Lifetime,
Comedy Central, Nickelode-
on/Nick at Night, MTV, VH-1 and
All-News Channel. Home Box Of-
fice and Cinemax with eight chan-
nels of programming are avail-
able for $10.95 per package.

ENTERTAINMENT NOTES

Senate Committee Deepens NEA Cutbacks

A Senate committee has voted to deepen the cuts the House has

iiready made in the National Endowment for the Arts’ budget amid
awmakers’ continuing concerns about support for controversial ar-
Asts.
. The Senate Appropriations Committee approved a bill Tuesday
inancing federal land and cultural programs that would trim the
:ndowment’s 1995 budget to $161.6 million, an $8.5 million reduc-
1on.

Last week, the House voted to trim just $3.4 million from the agency
ifter rejecting a higher $8.5 million cut.

The cuts in the Senate bill were proposed by Sen. Robert Byrd,
2-W.Va, who two weeks ago warnedp the endowment that its budget
would be jeapardized unless it stopped supporting “grossly improper
ctivities.”

“All of it is directed at those

grant programs which have been at the
senter of recent controversies,

,"' Byrd said of the reductions.

<TUL Crew to Broadcast ‘On the Road’ for Holiday

KTUL news anchors Charles Ely and Carole Lambert and Chief
Vieteorologist Travis Meyer are on the road again beginning Mon-

la*.
he ABC affiliate’s “8 on the Road” tour kic -
lfance l?rahy vgith ;hg “Oklahoma’s Channel 8 Grel:: oAf:n:r{ilcgde nk

ce.”” The 5 an .m. newcasts will be broad i
~est bank of the Arkagsas River. cast live from the

The tour continues July 8 with a stop at the Tall Grass Prairie
>reserve. An interview with Kenneth Adams, the man responsible
or stocking the bison on the preserve, will be featured. 1800s
unkhouse will be the setting for the 6 p.m. newscast. The preserve
§ located about 20 miles north of Pawhuska. Take Highway 60 to
>awhuska and go north on Osage street to the preserve.

The Porter Peach Festival is the next stop on July 15 for the 6
»m. newscast. In downtown Porter, the crew will participate in
he annual Green Country tradition along with residents and hun-
ireds of visitors.

Next up is a visit to the Tulsa Zoo on July 22. The News 8 trio
vill broadcast from a set near the seal display. Following the show,
he station’s news personalities will Invite zoo-goers to participate in
suided tours. Zoo admission for this event, being held in confunction with
sunset Safaris, will be $1. - .

Joey's Sets Annual Unsigned Blues Contest
The 7th Annual Best Unsigned Blues contest will take place Thursday
1t Joey's, 6825 S, Peoria Ave. .
Unsigned artists are invited tn come tn thic “‘nnen mic” nicht

Jazz on

Wheels .

Tulsa musician Eart Clark joined the the Tulsa Transit's
“'Greenwood Jazz Machine’’ bus Wednesday to publicize the
upcoming BOk/Williams Jazz on Greenwood festival, Aug.

Worlc

10-13. As well as supplying the pr:
play jazz on its Tulsa routes six weeks
Transit will provide shuttle during the

TELEVISION = compiete cable TV Listings in Sunday's TV

Today's Talk Shows

Today - Scheduled:
Basketba!l player Glenn
Robinson, author Jane
Hamiiton (A Map of the
Worid"). singer John
Mellencamp. (CC}

Six in the Morning {Cont'd)
@ Good Morning America -
Scheduled: Writer Walter
Moseley: author Mary Randolph
Carler on how to find bargains
at garage sales and flea
markels.

BAM.
This Morning - Scheduled:
Areport on the movie °l Love
Trouble™ (Pt. 2) with actress
Julia Aoberts and producers
Charles Shysr and Nancy
Meyers; singer Lena Horne; the
Amazing Kreskin, a mind
reader; magician Ricky Jay; the
best 1oys tor summer, (CC)

SAM.

# Live - Regis & Kathie Lee -

Scheduled: Actress-comic Kim

Coles ("Living Single™), singer -

Jan Secada.

3 Geraldo - Scheduled. Teen
irfows.

ogers,
Bosley, Palricia Carr-Bosley
and others discuss their secrels *

. for long marriages.

@ Roionda - From March:
Couples dealing with a Iack of
romance and sex in their
marriages. - - ‘e
1AM,
Jerry Springer - From
March: Problems faced by
overweight children.

11:30 AM.

News (CC}
NOO

N
@) TENNIS: Wimbledon -
Women's Semifinat (SD)

) Montel Wiliams - From
1993: “Cat hghting." tha latest
rage in adult entertainment.
O News

1PM.
@ Jenny Jones - From
March: People who used
billboards or other signs to
advertise for & mate.

@ @ Rick Lake - From
March: Women contront Iheir
husbands’ mistresses.
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to Be Sought
87 Slaying

Her throat had been slashed.
‘he had several stab wounds.

Testimony at a March prelimi.
ary hearing indicated Barnes
1as been a suspect since the sum-
ner of 1987. He was not charged
mtil Jan. 13, 1994,

Barnes said he and his sister,
Jictoria, burglarized Stevens’
wome, and his sister stabbed Ste-
‘ens during a confrontation, a po-
ice detective said,

Victoria Barnes was not
‘harged in the case. She testified
or the prosecution.

- : RSSO )} Nlas T. [ o3 4 SR

" ' Discover the ultimate in digital entertainment at Sears

She said her brother admitted Jurable yet hightweight
he stabbing. metallic dish s casily
In a motion to dismiss the installed on your home

‘harge, defense attorney Frank
fhompson said Victoria Barnes is
t convicted felon whose testi-
nony is unreliable and unsupport-
d by any other evidence.

Services Friday

Cato) McDow. She married Alex
Pogue on July 11, 1925, in
Crowder. She was a homemak-
2r and a member of the Broadway
Baptist Church.

In addition to her husband she

5 survived by two daughters, than 2 172 haurs an . Up to 150 Channels

Margaret Williams of Owasso and

or property

Betty Prentice of Sperry, three instatier wilt hinfe you o a ! ' * Enjoy blockbuster and
ions, William Pogue of Spring- new era af entertainment. classic movies; live sports;
lale, Ark., Jimmy Pogue of Sand Or. you citn dar 1t yourself! i X . .
3prings and Jerry Pogue of Tulsa; . 4 : - . thearts; news; children’s
one sister, Pauline Chronister of i 5 : and educational programs.

Druraright; 15 grandchildren; 24
great-grandchildren, and three
great-great-grandchildren.

fter Car Strikes Boy
the car near 36th Street North and
Mohawk Boulevard, police said.

He was treated at St. John Med-
ical Center for minor injuries and
relgased. a nursing supervisor
sawd.
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